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Important Information
Communications issued in the UK (ETFs and ETCs) 

The content in this document is issued by HANetf Limited (“HANetf”) and approved by Privium Fund Management (UK) Limited (“Privium”). HANetf are an appointed representative of Privium, which is authorised and 

regulated by the Financial Conduct Authority.). HANetf is registered in England and Wales with registration number 10697042.

Communications issued in the European Economic Area (“EEA”) relating to ETFs 

The content in this document is issued by HANetf Management Limited (“HML”) acting in its capacity as management company of HANetf ICAV. HML is authorised and regulated by the Central Bank of Ireland. HML is 

registered in Ireland with registration number 621172.

Communications issued in the EEA relating to ETCs 

The content in this document is issued by the relevant Issuer. 

The Issuers

1.	HANetf ICAV, an open-ended Irish collective asset management vehicle issuing under the terms in the Prospectus and relevant Supplement for the ETF approved by the Central Bank of Ireland (“CBI”) (“ETF 

Prospectus”) is the issuer of the ETFs. Investors should read the current version of the ETF Prospectus before investing and should refer to the section of the ETF Prospectus entitled ‘Risk Factors’ for further details of 

risks associated with an investment in the ETFs. Any decision to invest should be based on the information contained in the ETF Prospectus.

2.	HANetf ETC Securities plc, a public limited company incorporated in Ireland, issuing: 

i.	the precious metals ETCs under the terms in the base prospectus approved by both the Central Bank of Ireland (“CBI”), the UK Financial Conduct Authority (“FCA”) and the final terms of the precious metals (together, 

“Metals ETC Prospectuses”); 

ii.	the carbon securities ETCs under the terms in the base prospectus approved by the UK Financial Conduct Authority (“FCA”) and the relevant final terms of the carbon securities (together, “FCA Carbon ETC 

Prospectus”); and  

iii.	the carbon securities ETCs under the terms in the base prospectus approved by the Central Bank of Ireland (“CBI”) and the final terms of the carbon securities (together, “CBI Carbon ETC Prospectus”). 

Investors should read the latest versions of the relevant ETC prospectus before investing and should refer to the section of the relevant ETC prospectus entitled ‘Risk Factors’ for further details of risks associated with an 

investment in the ETCs. Any decision to invest should be based on the information contained in the relevant ETC prospectus.

3.	ETC Issuance GmbH, a limited liability company incorporated under the laws of the Federal Republic of Germany, issuing under the terms in the Prospectus approved by the Bundesanstalt für 

Finanzdienstleistungsaufsicht ("BaFin") and the final terms (“Cryptocurrency Prospectus”) is the issuer of the ETCM ETCs. Investors should read the latest version of the Cryptocurrency Prospectus before investing and 

should refer to the section of the Cryptocurrency Prospectus entitled ‘Risk Factors’ for further details of risks associated with an investment in the ETCs contained in the Cryptocurrency Prospectus. Any decision to invest 

should be based on the information contained in the Cryptocurrency Prospectus.

The ETF Prospectus, Metals ETC Prospectus, FCA Carbon ETC Prospectus, CBI Carbon ETC Prospectus and Cryptocurrency Prospectus can all be downloaded from www.hanetf.com.

This communication has been prepared for professional investors, but the ETCs and ETFs set out in this communication (“Products”) may be available in some jurisdictions to any investors. Please check with your broker 

or intermediary that the relevant Product is available in your jurisdiction and suitable for your investment profile.

Past performance is not a reliable indicator of future performance. The price of the Products may vary and they do not offer a fixed income. 

This document may contain forward looking statements including statements regarding our belief or current expectations with regards to the performance of certain assets classes. Forward looking statements are subject 

to certain risks, uncertainties and assumptions. There can be no assurance that such statements will be accurate and actual results could differ materially from those anticipated in such statements. Therefore, readers are 

cautioned not to place undue reliance on these forward-looking statements. 

The content of this document is for information purposes and for your internal use only, and does not constitute an investment advice, recommendation, investment research or an offer for sale nor a solicitation of an 

offer to buy any Product or make any investment.

An investment in an exchange traded product is dependent on the performance of the underlying asset class, less costs, but it is not expected to track that performance exactly. The Products involve numerous risks 

including among others, general market risks relating to underlying adverse price movements in an Index (for ETFs) or underlying asset class and currency, liquidity, operational, legal and regulatory risks. In addition, in 

relation to Cryptocurrency ETCs, these are highly volatile digital assets and performance is unpredictable.

The information contained on this document is not, and under no circumstances is to be construed as, an advertisement or any other step in furtherance of a public offering of securities in the United States or any 

province or territory thereof, where none of the Issuers (as defined below) or their Products are authorised or registered for distribution and where no prospectus of any of the Issuers has been filed with any securities 

commission or regulatory authority. No document or information on this document should be taken, transmitted or distributed (directly or indirectly) into the United States. None of the Issuers, nor any securities issued by 

it, have been or will be registered under the United States Securities Act of 1933 or the Investment Company Act of 1940 or qualified under any applicable state securities statutes. 
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The Case for 
Emerging Markets



By 2025, annual consumption in emerging 

markets will reach $30 trillion - the 

biggest growth opportunity in the history 

of capitalism.

Source: www.mckinsey.com/business-functions/strategy-and-corporate-finance/our-insights/winning-the-30-trillion-decathlon-going-

for-gold-in-emerging-markets



Source: http://www.visualcapitalist.com/majority-worlds-population-lives-circle/

EMQQ TARGETS SCALE

MORE THAN HALF THE GLOBAL POPULATION LIVE INSIDE THIS 

CIRCLE
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Emerging Markets
Argentina, Brazil, Chile, Colombia, 
Mexico, Peru, Czech Republic, Egypt, 
Greece, Hungary, Poland, Qatar, Russia, 
Saudi Arabia, South Africa, Turkey, UAE, 
China, India, Indonesia, South Korea, 
Malaysia, Pakistan, Philippines, Taiwan, 
Thailand, 

Frontier Markets
Croatia, Estonia, Lithuania, Kazakhstan, 
Romania, Serbia, Slovenia, Kenya, 
Mauritius, Morocco, Nigeria, Tunisia, 
WAEMU*, Bahrain, Jordan, Kuwait, 
Lebanon, Oman, Bangladesh, Sri Lanka, 
Vietnam

Source: https://www.msci.com/market-classification, .*The West African Economic and Monetary Union (WAEMU) consists of the following countries: Benin, Burkina Faso, 

Ivory Coast, Guinea-Bissau, Mali, Niger, Senegal and Togo. Currently the MSCI WAEMU Indexes include securities classified in Senegal, Ivory Coast and Burkina Faso.



✓ Scale Large populations and rapidly expanding consumer classes

✓ Diversification Emerging market equities offer a different return 

profile to developed markets. In a single trade, EMQQ provides 

exposure to more than 50 companies positioned to benefit from the 

potential growth of Ecommerce and online business in emerging and 

frontier markets

✓ Demographics Emerging markets have large and young populations. 

Millennials and Gen X spend more time online and shopping than 

Boomers and Seniors 

✓ Growth Wealth, wages, consumerism and consumption are 

expanding faster in emerging and frontier markets 

Why Emerging Markets?
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Emerging Demographics

Emerging markets have attractive demographics

Approximately 85% of the global population live in emerging and frontier markets – approximately 6 billion shoppers

A vast majority of future workers and consumers – those under 30 – live in emerging and frontier markets

6.56 Billion

1.08 Billion

85% of Global Population 90% of Population Under 30

Source: https://www.forbes.com/sites/davidprosser/2022/09/13/exploiting-the-potential-of-emerging-markets-with-payfuture/

364 Million

3.2 Billion
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Emerging Affluence

Emerging markets are becoming wealthier

GDP: Emerging markets are producing a greater percentage of global wealth than ever before

Trajectory: Emerging markets have continued to take share away from developed since 2007

Source: http://data.worldbank.org/data-catalog/world-development-indicators

36.985

63.015

GDP based on PPP, % of World
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The Growth of Consumption is the Story

Number of global consumers has radically expanded since the 1990’s.

Emerging market consumer spending has surged in importance since 2010.

Source: www.mckinsey.com/business-functions/strategy-and-corporate-finance/our-insights/winning-the-30-trillion-decathlon-going-for-gold-in-emerging-markets 
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Investing in 
Emerging Markets
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Problem 1:
State Owned Enterprises

•

•

•

•

Source: Factse.

SEO’s: Nearly 30% of VWO & EEM

Major emerging market indices, and the ETFs that track them, have 

significant exposure to SOEs – up to 30%. Traditional index country 

classification focuses on the country of listing, not the source of revenue.
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Index providers can’t agree how to classify emerging and frontier 

markets, or decide what a company does

Index providers have an inconsistent approach to classifying emerging 

markets meaning investors can sometimes miss out on opportunities. 

South Korea is ‘Developed’ in FTSE indices and ‘Emerging’ in MSCI

Unconstrained capitalization-weighted indices tends to skew towards 

the more ‘developed’ countries such as Taiwan, Hong Kong and South 

Korea. Political pressure on major indexers can also force questionable 

country classification decisions

Problem 2:
Country Definitions
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On 19th September 2014 Alibaba (NYSE: BABA) listed on NYSE with a 
market capitalization of $21.8 Billion… but owners of mainstream 
indices lost out:

Alibaba IPO’s Huge ETF Conundrum

“…many questions have been raised regarding how the newly public 
company will be placed in ETFs.” - ETF.com 

Alibaba doesn’t fit into the indexing framework at FTSE and MSCI so “it
kind of just gets lost.”  - Morningstar

One place you won't get Alibaba: The big ETFs

“Alibaba's blockbuster debut as a publicly traded stock has been 
everywhere. One place it won't be, though, is in a lot of investor 
portfolios…..The fact that they're saying it won't be in many indices, or 
broadly followed indices, it raises the question of what indices are 
supposed to do.” - USA Today

Problem 3:
Where was BABA?

?
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Endowment and foundation emerging market 

exposure has gone through a number of phases over 

the years as familiarity and allocation grows so too 

does the variegated approach.

With the traditional broad-based EM exposures 

flawed, targeting the growth sectors within the 

category has become increasingly important.

Rethinking the Approach to 
Emerging Market Investing

For illustrative purposes only

Source: The Endowment Investor: http://endowmentinvestor.com/



17

The Great Confluence: 
Something Big is 
Happening



✓ Affluence Emerging markets are increasingly affluent - wealthier consumers want the 

same choice, quality, lifestyles and convenience that are commonplace in the 

developed world

✓ Broadband Broadband internet access is penetrating deeper into emerging and 

frontier markets, bringing many people online for the first time

✓ Affordability Internet-connected smartphones are dropping in price, becoming more 

affordable to more emerging and frontier market consumers

✓ Leapfrog Effect Mobile-based Ecommerce is enabling emerging and frontier market 

consumers to obtain goods, entertainment and services without the traditional 

developed market retail infrastructure of shopping malls or highstreets, enabling 

businesses to reach a massive potential addressable market for the first time 

The Great Confluence

Billions of New Consumers 

+ 

Increasing Internet Access 

+ 

More Affordable Smartphones

A Digital 

Consumer 

Revolution
=



Old Way: 
Brick and Mortar 
Retail

New Way: 
Mobile 

Consumption
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Source: https://newzoo.com/insights/rankings/top-countries-by-smartphone-penetration-and-users/

Emerging market smart phone penetration is still 

much lower than developing.

With falling prices and increasing demand, the 

catchup is sure to accelerate.

Developing World Just 
Coming Online Now
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Source: https://newzoo.com/insights/rankings/top-countries-by-smartphone-penetration-and-users/

Despite having lower penetration rates, 

the potential untapped market is clear 

when measured by population size.

India and China have two of the largest 

smartphone user bases in the world, yet 

only 60% and 25% of their respective 

populations are smartphone users.

The yet untapped billions of consumers 

in emerging markets have yet to join the 

digital consumer wave, indicating the 

upside potential in these regions

Developing World Getting 
Online
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Source: https://newzoo.com/insights/rankings/top-countries-by-smartphone-penetration-and-users/

Emerging market smart phone penetration is reaching, 

and in some cases exceeding rates in developed 

markets

China already has over 3x as many smartphone users as 

the US

Russian smartphone penetration is above Japan

Country Total Population
Smartphone 

Penetration

Smartphone 

Users

1. China 1,420,062,000 59.9% 851,153,000

2. India 1,368,737,000 25.3% 345,916,000

3. United States 329,093,000 79.1% 260,237,000

4. Brazil 212,392,000 45.6% 96,856,000

5. Russia 143,895,000 66.3% 95,365,000

6. Indonesia 269,536,000 31.1% 83,907,000

7. Japan 126,854,000 57.2% 72,579,000

8. Mexico 132,328,000 49.5% 65,550,000

9. Germany 82,438,000 79.9% 65,864,000

10. United Kingdom 66,959,000 82.9% 55,504,000

Developing World Getting 
Online
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Source: https://www.statista.com/statistics/277483/market-value-of-the-largest-internet-companies-worldwide/

Creating New Internet 
Leaders

7 of the top 14 largest internet companies face 

emerging markets (green). 

Many of these companies are new, or have risen to 

prominence in the past decade; Pinduoduo was only 

founded in 2015.

Company June 2022 ($bn)

Alphabet 1917

Amazon 1691

Meta 935

Tencent 563

Bytedance 353

Alibaba 331

Netlix 267

PayPal 220

Meituan 177

Pinduoduo 167

Sea Limited 128

JD.com 110

Booking 96

Snap 86
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Source: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/.

New Social Media Giants

2910

2562

2000

1478

1263

1000

998

600

574

573

573

557

550

444

436

430

Facebook

Youtube

WhatsApp

Instagram

Weixin / WeChat

TikTok

Facebook Messenger

Douyin

QQ

Sina Weibo

Kuaishou

Snapchat

Telegram

Pinterest

Twitter

Reddit

Most popular social networks worldwide as of 2022, ranked 

by number of monthly active users (millions)

Emerging Markets social media networks (shown in 

green) are rapidly rising in popularity.



There are ~$1.5 
Trillion in mobile 
payments in China 
every year

China Source: National Bureau of Statistics in China, “Total Retail Sales of Consumer Goods in December 2017”. Retrieved on 1/25/2018. Note: Figures converted from Renminbi to USD

Kenya Source: https://qz.com/africa/430666/kenyas-no-1-mobile-network-is-battling-one-of-the-countrys-top-banks-for-mobile-moneys-future

Annual mobile 
payments are now 
equivalent to 87% of 
Kenyan GDP



<WUBA>

58.com

The Craigslist of China

<MELI>

Mercado Libre

The Amazon & PayPal of Latin America

<YNDX>

Yandex

The Google & Uber of Russia

<MMYT>

MakeMyTrip

The Expedia of India

Major Constituents Listed on Western Exchanges



Ola Cab

The Uber of India

Go Jek

The Uber of Indonesia

FlipKart

The Alibaba of India

Sim Shagaya

The Steve Jobs of Africa

Private Equity Exposure from Prolific VC Investing
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Growth: 

High growth potential as wealthier, more connected citizens 

of emerging and frontier markets come online. The great 

confluence of broadband access and increasing affluence 

whereby Ecommerce leap-frogs traditional retail models 

Governance: 

Limiting exposure to State Owned Enterprises. Constituents

companies abide by listing and transparency standards of 

major western exchanges. Many companies also have 

significant western VC funding

Exposure: 

Targets high growth opportunity companies. Not limited by 

traditional index construction approaches that focus on 

listing country.  Diversified across Emerging and Frontier 

markets. 8% constituent cap prevents over-weighting to 

largest companies 

Summary
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EMQQ
Emerging Markets 
Internet & Ecommerce 
UCITS ETF

IE00BFYN8Y92



30

About EMQQ

The biggest opportunity in the history of capitalism

EMQQ Emerging Markets Internet and Ecommerce UCITS ETF (EMQQ), is an exchange 

traded fund that tracks an index of leading internet and Ecommerce companies serving 

emerging markets. It seeks to provide exposure to the growth of online consumption in 

the developing world. 

To be included, companies must derive more than half their profits from Ecommerce or 

internet activities, including search engines, online retailers, social networks, online 

video, online gaming, e-payment systems and online travel. The largest constituent is 

capped at 8% at the semi-annual rebalance in June and December

TER | 86 bps

EMQQ Emerging Markets Internet & 

Ecommerce UCITS ETF

EMQQ

Key Facts

Asset Class Equity

Base Currency USD

Inception Date 2nd October, 2018

Index

EMQQ Emerging 

Markets Internet & 

ECommerce Index™

Income Treatment Accumulating

TER 86 bps

Rebalancing June & December

Domicile Dublin, Ireland

Replication Style Physical

# of Constituents
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About EMQQ

Why EMQQ?

✓ Global trends: Aligned with major global demographic and 

technological trends that are expanding internet access and 

increasing affluence across the developing world

✓ Unconstrained: By focusing on the sources of a company’s revenue, 

EMQQ captures leading internet and Ecommerce companies that are 

often excluded from broad emerging market indices which select 

their constituents based on their country of listing

✓ Efficient: In a single trade, EMQQ provides exposure to a diverse 

basket of companies positioned to benefit from the potential growth 

of Ecommerce and online business in emerging and frontier markets

✓ Governance: EMQQ’s holdings are companies trading on major 

western exchanges with high listing standards and transparency. This 

means more stringent ethical and corporate governance standards 

and fewer State Owned Enterprises

The Risks

▪ The value of equities and equity-related securities can be affected by 

daily stock and currency market movements. 

▪ Emerging & frontier markets are subject to greater market volatility 

than developed markets. 

▪ Investors’ capital is fully at risk and investors may not get back the 

amount originally invested. 

▪ Exchange rate fluctuations could have a negative or positive effect on 

returns. 

Please note this is not an exhaustive list of risks. Other risks may apply.

Please consult the KIID and Prospectus for more details

TER | 86 bps

EMQQ Emerging Markets Internet & 

Ecommerce UCITS ETF

EMQQ
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Rules Based Index

All companies with >50% of revenue from internet and/or ecommerce in emerging and 

frontier markets

Minimum $300mm market capitalization

Liquidity screen $1.0mm average daily turnover

Rebalanced semi-annually in June & December

Modified Market Cap Weighting: Largest position capped at 8% during each rebalance

Calculation

✓Calculated every 15 seconds

✓Semi-annual rebalance in June and December

✓EMQQ employs a full physical index replication process

For illustrative purposes only. For full index methodology, visit solactive.com

Methodology

TER | 86 bps

EMQQ Emerging Markets Internet & 

Ecommerce UCITS ETF

EMQQ



Exchange BBG Code RIC ISIN Valoren SEDOL

London Stock Exchange EMQQ LN EMQQ.L IE00BFYN8Y92 - BYVJ906

London Stock Exchange EMQP LN EMQP.L IE00BFYN8Y92 - BYVJ9P1

Borsa Italiana EMQQ IM EMQQ.MI IE00BFYN8Y92 - BFX1CD1

Deutsche Boerse Xetra EMQQ GY EMQQ.DE IE00BFYN8Y92 - BFX38K6

SIX Swiss Exchange EMQQ SW EMQQ.S IE00BFYN8Y92 43753877 BMYC3Q2

Euronext Paris EMQQ FP EMQP.PA IE00BFYN8Y92 - BN470J6

33

Trade EMQQ

TER | 86 bps

EMQQ Emerging Markets Internet & 

Ecommerce UCITS ETF

EMQQ
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Appendix
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Liquidity Ecosystem

Authorised Participants

Company Telephone Email

RBC Europe +44 (0) 207 029 0500 cmuklondonetf@rbccm.com

HSBC +44 (0) 207 991 5819 etftradingdesk@hsbcib.com

Jane Street +44 (0) 203 787 3333 etfsaleslondon@janestreet.com

Morgan Stanley +44 (0) 207 677 9634 etfdeskln@morganstanley.com

Virtu Financial + 353 1 246 6930 etf-trading@virtufinancial.com

Barclays +44 (0) 207 773 2059 etftradinglondon@barclayscapital.com

J.P. Morgan +44 (0) 207 134 3303 d1_emea@jpmorgan.com

Societe Generale +33 1 42 13 52 86 list.de-etfstger@sgcib.com

Citigroup Global Markets +44 (0) 207 986 8839 europe.etf.trading@citi.com

Flow Traders +44 203 986 4000 fit@flowtraders.com  

Bank Frick +423 388 21 21 bank@bankfrick.li

Susquehanna +353 1 802 8018 etfsaleseurope@sig.com

ITI Capital +44 (0) 207 562 8000 info@iticapital.com

Goldenberg Heymeyer +44 (0) 207 390 3301 etf@ghco.co.uk

Old Mission Capital +44 (0) 203 868 2542 sales@oldmissioncapital.com

XTX Markets - -

DRW Europe B.V. +44 (0) 207 282 0965 etf@drw.com

AP Capital - -

Bluefin - -

BMO - -

Market Makers

Company Telephone Email

BAML +44 (0) 207 995 4474 dg.etf_trading_london@bankofamerica.com

Banca IMI +39 02 7261 5318 etf@bancaimi.com

BNP Paribas +44 (0) 207 595 1414 etf.trading@bnpparibas.com

Cantor Fitzgerald +44 (0) 207 894 8744 etfeurope@cantor.co.uk

Credit Suisse Securities +44 (0) 207 888 1371 list.etf-desk@credit-suisse.com

Deutsche Bank +44 (0) 207 545 6796 se-trading@list.db.com

Goldman Sachs +44 (0) 207 051 8220 gsetfs@gs.com

Macquarie Bank +44 (0) 203 023 8885 bachir.binebine@macquarie.com

Optiver +31 20 708 7820 etf@optiver.com

UBS AG +44 (0) 207 567 9292 ol-gse-sales-emea@ubs.com

Unicredit Bank +39 02 8862 0731 etftrading@unicredit.eu



Contact Us

HANetf

@HANetf 

HANetf
City Tower

40 Basinghall Street

London

EC2V 5DE

www.hanetf.com

UK Sales BeNeLux Sales

Robert Dickson Robin Kooijman

Robert.Dickson@hanetf.com robin.kooijman@hanetf.com

+44 7810 635 219

Samy Shaltout French Sales

Samy.Shaltout@hanetf.com Yann Hericotte

+44 7340 530 279 yann.hericotte@hanetf.com

Tom Sleep

Tom.Sleep@hanetf.com German Sales

+44 7894 576 717 Andre Voinea

andre.voinea@hanetf.com

Italian Sales David Lump

Annacarla Dellepiane david.lump@hanetf.com

annacarla.dellepiane@hanetf.com

+393 401 950074 Product & Trading Enquiries: 

Francesco Giusto Jason Griffin

Francesco.Giusto@hanetf.com Jason.Griffin@hanetf.com

+44 7747 137 006
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Important Information
Communications issued in the UK (ETFs and ETCs) 

The content in this document is issued by HANetf Limited (“HANetf”) and approved by Privium Fund Management (UK) Limited (“Privium”). HANetf are an appointed representative of Privium, which is authorised and 

regulated by the Financial Conduct Authority.). HANetf is registered in England and Wales with registration number 10697042.

Communications issued in the European Economic Area (“EEA”) relating to ETFs 

The content in this document is issued by HANetf Management Limited (“HML”) acting in its capacity as management company of HANetf ICAV. HML is authorised and regulated by the Central Bank of Ireland. HML is 

registered in Ireland with registration number 621172.

Communications issued in the EEA relating to ETCs 

The content in this document is issued by the relevant Issuer. 

The Issuers

1.	HANetf ICAV, an open-ended Irish collective asset management vehicle issuing under the terms in the Prospectus and relevant Supplement for the ETF approved by the Central Bank of Ireland (“CBI”) (“ETF 

Prospectus”) is the issuer of the ETFs. Investors should read the current version of the ETF Prospectus before investing and should refer to the section of the ETF Prospectus entitled ‘Risk Factors’ for further details of 

risks associated with an investment in the ETFs. Any decision to invest should be based on the information contained in the ETF Prospectus.

2.	HANetf ETC Securities plc, a public limited company incorporated in Ireland, issuing: 

i.	the precious metals ETCs under the terms in the base prospectus approved by both the Central Bank of Ireland (“CBI”), the UK Financial Conduct Authority (“FCA”) and the final terms of the precious metals (together, 

“Metals ETC Prospectuses”); 

ii.	the carbon securities ETCs under the terms in the base prospectus approved by the UK Financial Conduct Authority (“FCA”) and the relevant final terms of the carbon securities (together, “FCA Carbon ETC 

Prospectus”); and  

iii.	the carbon securities ETCs under the terms in the base prospectus approved by the Central Bank of Ireland (“CBI”) and the final terms of the carbon securities (together, “CBI Carbon ETC Prospectus”). 

Investors should read the latest versions of the relevant ETC prospectus before investing and should refer to the section of the relevant ETC prospectus entitled ‘Risk Factors’ for further details of risks associated with an 

investment in the ETCs. Any decision to invest should be based on the information contained in the relevant ETC prospectus.

3.	ETC Issuance GmbH, a limited liability company incorporated under the laws of the Federal Republic of Germany, issuing under the terms in the Prospectus approved by the Bundesanstalt für 

Finanzdienstleistungsaufsicht ("BaFin") and the final terms (“Cryptocurrency Prospectus”) is the issuer of the ETCM ETCs. Investors should read the latest version of the Cryptocurrency Prospectus before investing and 

should refer to the section of the Cryptocurrency Prospectus entitled ‘Risk Factors’ for further details of risks associated with an investment in the ETCs contained in the Cryptocurrency Prospectus. Any decision to invest 

should be based on the information contained in the Cryptocurrency Prospectus.

The ETF Prospectus, Metals ETC Prospectus, FCA Carbon ETC Prospectus, CBI Carbon ETC Prospectus and Cryptocurrency Prospectus can all be downloaded from www.hanetf.com.

This communication has been prepared for professional investors, but the ETCs and ETFs set out in this communication (“Products”) may be available in some jurisdictions to any investors. Please check with your broker 

or intermediary that the relevant Product is available in your jurisdiction and suitable for your investment profile.

Past performance is not a reliable indicator of future performance. The price of the Products may vary and they do not offer a fixed income. 

This document may contain forward looking statements including statements regarding our belief or current expectations with regards to the performance of certain assets classes. Forward looking statements are subject 

to certain risks, uncertainties and assumptions. There can be no assurance that such statements will be accurate and actual results could differ materially from those anticipated in such statements. Therefore, readers are 

cautioned not to place undue reliance on these forward-looking statements. 

The content of this document is for information purposes and for your internal use only, and does not constitute an investment advice, recommendation, investment research or an offer for sale nor a solicitation of an 

offer to buy any Product or make any investment.

An investment in an exchange traded product is dependent on the performance of the underlying asset class, less costs, but it is not expected to track that performance exactly. The Products involve numerous risks 

including among others, general market risks relating to underlying adverse price movements in an Index (for ETFs) or underlying asset class and currency, liquidity, operational, legal and regulatory risks. In addition, in 

relation to Cryptocurrency ETCs, these are highly volatile digital assets and performance is unpredictable.

The information contained on this document is not, and under no circumstances is to be construed as, an advertisement or any other step in furtherance of a public offering of securities in the United States or any 

province or territory thereof, where none of the Issuers (as defined below) or their Products are authorised or registered for distribution and where no prospectus of any of the Issuers has been filed with any securities 

commission or regulatory authority. No document or information on this document should be taken, transmitted or distributed (directly or indirectly) into the United States. None of the Issuers, nor any securities issued by 

it, have been or will be registered under the United States Securities Act of 1933 or the Investment Company Act of 1940 or qualified under any applicable state securities statutes. 


